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Cynthia Poole  
Striking and bold, many of Cynthia Poole’s paintings take as their subject food packaging, sweet wrappers and chocolate bars; often with a warm nostalgia for the 70s and 80s confectionary. Liking their vivid colour and strident competitiveness, she explores the ways in which they complete and clash, and complement one another. Each one has been designed to draw attention to itself, but together they make a glorious, confused landscape. The mixed responses of nostalgia, hunger, and maybe guilt, that can arise from these objects, are transformed on the canvas into the carnival aspect of consumer culture.
BORN: Bulawayo, Zimbabwe. 

 EDUCATION: 

 PhD in Architectural History and Theory at the University of Westminster 

 Architectural Diploma from the University of Westminster 

 BA Architecture at the University of the Witwatersrand

 Has worked for various architectural practices, including Richard Rogers, Nicholas Grimshaw and Norman Foster Associates. 

 SOLO SHOWS 

 2005, February- “Cynthia Poole”, Plus One Gallery, London 

 GROUP SHOWS 

 2012, February- “Hyperrealism Now!- Plus One Gallery, London 

 2011, November- “Bon Appétit”, Plus One Gallery, London 

 2011, September- “Celebrating 10 Years of Hyperrealism Today, Plus One Gallery, London 

 2011, February- “Winter Show”, Plus One Gallery, London 

 2010, February- “Winter Show, Plus One Gallery, London 

 2009, April- “Exactitude V”, Plus One Gallery, London 

 2008, September- “Exactitude V”, Plus One Gallery, London 

 2008, June- “Summer Show”, Plus One Gallery, London 

 2007, January- “Group Show: Gallery Artists”, Plus One Gallery, London 

 2006, April- “Group Show”, Plus One Gallery, London 

 2006 & 2005- “Affordable Art Fair”, Plus One Gallery, London 

 2005- “Art London”, Plus One Gallery, London

Her work has also been exhibited at various art fairs, and features in the book “Exactitude, Hyperrealist Art Today” (John Russell Taylor & Maggie Bollaert, 2009) as well as in magazines, TV shows etc.

Artist Statement

I am mainly interested in the forms, surfaces, and signage of everyday things in their normal contexts.  I prefer objects which are plain and functional, their forms not obscured by decoration: ‘type objects”, in fact… And where the subject is a food product – a tin of beans, a bottle of vinegar -  I want it to be a mass-market, consumer item.  I want the labels to be familiar, contemporary, and, to a point, iconic… Labels must not be too self conscious, or too archaic, or too decorative.  And some are too iconic… The pictures I am trying to construct include objects which might or might not mean anything, arranged in a way that might or might not be significant…


Many of the pictures are of chocolate bars and crisp packets, either in newsagents' displays or in vending machines. I like their vivid colour and strident competitiveness. Objects of this kind are normally only perceived as signage; their actual visual qualities, particularly in combination, are mostly unnoticed - yet they make up much of the visual fabric of contemporary life.  And their unacknowledged beauty, and their ‘evolutionary’ success in the retail jungle, adds a carnival aspect to the quotidian world of the corner shop.



The KitKat Chunky Series takes the chocolate bar out of the shop and into the home: these pictures have a traditional still life aspect but are isolated from any context and placed on a blue ground of ambiguous meaning – it might be a tablecloth or perhaps it's the sky in summer.  Advertisements do this often... here the elements are limited to the tray with its reflective curved edge, the KitKat bars, the plain white crockery (traditional cafe stacking cups), maybe some spoons, and a carafe of water, and the challenge is to compose these in an interesting way.


My interest in packaging includes a fascination with stripes.  In the “Danish Laundry” series, the blue and white stripes of the carelessly wrapped paper parcels describe the volumes of the packages with much more animation than any plain covering, and yet a certain austerity is retained.  Expanding on this theme: the painting “A view of St Marks Square” is a close crop of the merchandise displayed on a t-shirt vendor’s stall in Venice, where there is just enough detail to see what the items are.  Again, these are everyday items in an urban context – this is what most travellers will take home, while their memories of La Serenissima fade away.  I was pleased to paint the gondoliers’ t-shirts rather than the Grand Canal, and happy to achieve something that looks at first glance rather like an Op Art painting, but is simultaneously figurative and Photo-real.  The descriptive power of stripes is also explored in “The Embrace”, where both people wear the same striped sweatshirt…

The “Media Studies” series focuses on magazine displays, which have the me kind of jostling, talkative, competitive feel as the chocolate bars, with the additional element of the human face – many faces, catching one's gaze, perhaps a modern approach to portraiture with a context of news, gossip, and contemporary but ephemeral concerns.  


I am very interested in ways of composing the picture, and proportional systems and fundamental geometric forms (derived from my architectural researches) are used to structure many of the compositions of these paintings.  The multipart paintings [Heinz, How to Eat Beans, etc.,] are particularly challenging to organise so that they are both narrative and make a strong composition.   
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